DRIES VAN NOTEN

biography

Born in Antwerp in 1958, Dries Van Noten is the third generation in a family of tailors. Between the
two world wars, his grandfather reworked second-hand clothes by turning them inside out and introduced
Antwerp to the concept of ready-to-wear. In 1970 Dries’ father opened a large upscale fashion boutique in
the outskirts ofAntwerp followed by a sccond outlet in the city centre where he sold collections by Ungaro,
Ferragamo and Zegna. At the same time, his mother ran a Cassandre franchised store and collected antique
lace and linen.

From his education at a Jesuit school, Dries acquired great moral strength and a very practical outlook
on life. His family background ensured that he was introduced to the world of fashion, its rites and traditions
from the youngest age.

As a boy, he went with his father to see the shows and collections in Milan, Disseldorf and Paris where
he learnt all about the commercial and technical side of the profession. However, he soon decided that he
was more interested in designing fashions than selling them. In 1976, at the age of 18, he entered the fashion
design course of Antwerps Royal Academy. While continuing his studies, Van Noten began to work as a
freelance designer for commercial collections for a Belgian manufacturer. This practical experience would
prove invaluable when he started to produce and retail his own designs. The same year he met Christine
Mathys who would be his business partner and tireless champion until her death in 1999.

After graduating, Dries Van Noten continued to freelance before going onto producing his own
collection of blazers, shirts and trousers. The line met with almost immediate success on its launch in 1986
selling to prestigious customers like Barneys New York, Pauw in Amsterdam and Whistles in London.

In September of the same year, Dries Van Noten opened a tiny eponymous boutique in Antwerps gallery
arcade. Here he sold his men’s and women’s collections, which were initially made from the same fabrics.

In 1989, he quit his modest boutique for a five-storey former department store in the Nationalestraat,
then a down-at-heel district with little promise. Ironically, this listed historical building had once housed his
grandfather’s greatest competitor. Van Noten set about restoring it, retaining many of the original fixtures
and fittings, including the name Het Modepaleis. Today the area is noted for its upmarket boutiques.

With the company expanding quickly, Van Noten opened a Parisian showroom and press office in a
former art gallery in the heart of the Marais. His first foray outside Antwerp was quickly followed by the
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In July 2000, Dries Van Noten moved into the 60,000 sq ft warchouse on Godefriduskaai, Antwerp,
which had billeted both German and Allied troops during the war. This six-storey industrial space now houses
the showroom, design, marketing, production, accounts and distribution departments and archives to reflect
the 10gical order of a collection. The top floor is thus given over to the showroom which enjoys breatbtaking
views across the entire city.

In January 2007, Dries Van Noten opened a boutique in Paris. Here, Dries Van Noten set out to preserve
the soul and history of the listed 17 century building in the very heart of Paris. Number 7, Quai Malaquais is
an old bookshop which stands between rue Bonaparte and rue de Seine, close to the Académie Francaise, the
Institut, and the Académie des Beaux-Arts de Paris.

March 2009 had been punctuated by anew boutique opening in Tokyo and in September 2010 Dries Van
Noten opened his first ever men’s store at number 9 Quai Malaquais, Paris.

Dries Van Noten has been entirely self-financed since the beginning of his career and now sells his
Men’s, Women’s and Accessories collections all over the world. In addition to his boutiques in Antwerp, Paris,
Singapore, Kuwait, Qatar, Dubai, Hong Kong and Tokyo, Dries Van Noten works in partnership with some
four hundred boutiques in cities such as New York, London, Milan, Berlin, Moscow, ...
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In June 2008, the Council of Fashion Designers of America (CFDA) honoured Dries Van Noten with
the International Award, followed in December 2008 by the distinction of Royal Designer for Industry (RDI)
from the RSA Trustee Board in London.

From October 2008 to January 2009, Mrs. Christine Albanel, French Minister of Culture &
Communication, offered Dries Van Noten a Carte Blanche: cach of the six main windows of the French
Ministry had been invested with each theme and major emotion of the SSog Women Collection.

In 2009, Dries was awarded Chevalier de I’Ordre des Arts et des Lettres in Paris; the Flemish Chamber of
Commerce (VOKA) inducted him into the Galerie des Eminents; the Flemish Royal Academy of Belgium
gifted him with the Gold Medal (Gouden Penning ), and the Couture Council of the Museum at FIT in New-
York honoured him with the “Couture Council Award for Artistry of Fashion”.

In May 2010 Dries Van Noten was invited to preside over the 25‘}‘ edition of the Festival International de

Mode et de Photographie of Hyeres, France.



